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14.0.1 Commercial photography, videotaping, digital imaging or filming is permitted on the campus or University-owned or managed property as long as such activity does not interfere with the educational and research mission and normal operations of the University. Further, the use of the photography or filming must be consistent with the interests of the University. 

14.0.2 The Office of University Communications must approve all commercial photography, filmmaking, digital imaging, or videotaping on the campus of California State University, Fresno. The Associate Vice President for University Communications is the administrator for considering requests for such uses of the campus. 

14.0.3 Written permits are not required for regular television news coverage or filming or photography related to the academic work of students as part of their academic program. 

14.0.3.1 Written permission is required for non-news coverage or non-instructional videotaping or photography of students, faculty or staff who are included and identifiable in any photograph in non-public areas. Model releases should be provided to and signed by the individuals who are being filmed for this type of photography. Model release forms are available from University Communications and from the campus photographer.

14.0.4 All requests for news coverage should be referred to the Office of University Communications. In most cases, a representative of the University Communications Office will accompany television news crews. Final decisions on news coverage requests should be referred to the Director of News Services for resolution. 

14.1 FILMING REQUEST 

14.1.1 Anyone wishing to film on campus for commercial purposes must submit detailed information about the proposed project in writing, including locations; days and hours of shooting; number of people involved in each day's shooting; type of activity to be filmed; list of equipment and vehicles used in connection with the filming; and number, and size and composition of structures involved. This information and a script must be submitted to the Associate Vice President of University Communications for review at least 30 days before the filming. This requirement can be waived for smaller productions, or for still photographers, at the discretion of the university. 

14.1.2 Filming requests should be referred to the Office of University Communications. The Associate Vice President of University Communications will evaluate the request and consider potential logistics issues in coordination with appropriate university offices. Whenever possible, productions should be scheduled on weekends and during vacation periods. First consideration will be given to those productions which best complement Fresno State’s role as Central California’s premiere public university. The university encourages the use of students as extras and production assistants for film productions. The university also encourages representatives of production companies to make themselves available for discussion of their work with professors and students. 
14.1.3 No identification of Fresno State as the site of commercial filming will be permitted, whether for television commercials or movies, theatrical films, or still photography except upon request made in a timely manner to the Associate Vice President of University Communications. The Associate Vice President may approve such a request when the proposed identification is determined to be in the University’s interests. Such requests for Fresno State identification should clearly specify how the identification would be made and in what subject matter context. 

14.1.4 No trademarked logos or icons, widely recognizable landmarks or sensitive locations of the University shall be filmed, photographed, or otherwise reproduced including, but not limited to, university landmark signs, Memorial Fountain, Bulldog Stadium, The Save Mart Center, University Student Union, the Downing Planetarium, the President’s residence, Pete Beiden Field, and Bulldog Diamond. Portions of these landmarks may be utilized at the discretion of the Associate Vice President of University Communications. 

14.2 FEES 

14.2.1 All commercial filming will be charged a California State University, Fresno State Film Permit Fee and a Location Management Fee that relates to the length of time of the project and amount of necessary University supervision. Fees are determined on a case-by-case basis. 

14.2.2 The Vice President for Administration will review all contracts to ensure that appropriate fees are established, and that a proper payment schedule has been established that includes deposits and fees. 

14.2.3 Additional fees for University services requested or required, such as police, grounds restoration, traffic control, parking, and any other University services rendered shall also be charged to the user. 

14.3 LIABILITY 

14.3.1 A commercial general liability insurance certificate must be filed with the university at least 10 days prior to the first set-up day. In addition, the company wishing to film and its subcontractors must furnish proof of Workers Compensation insurance, if applicable. 

14.4 DAMAGE DEPOSIT 

14.4.1 The University reserves the right to require production companies to make a damage deposit prior to the arrival of any production vehicles on campus. The damage deposit will be refunded in full when the shooting locations are inspected by university officials and found to be in satisfactory condition.
