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Please dor¡rnload this document and provide a response to each question in the appropriate
section. Send your assessment reports to Dr. Angel Sanchez (aansanchez@,c$ufresug.g-du) in the
Office of Institutional Effectiveness and copy Dr. Melissa Jordine (mjordine_@csufresno.edu).

Please complete a separate report for each Bachelors and Masters program offered by the
department.
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RA 55 Final Exam
SLO: 1.1

SLO: 2.1

SLO:2.2

Final exams in RA 55 contain questions related to entry-level knowledge of the profession,
its organizations, professional practices, and historical, theoretical and philosophical
foundations. Average student scores on both fall and spring exams met the 70% threshold
in relationship to these questions.

RA 135 Marketing Plan
SLO:4.2
SLO:6.5

The RA 135 marketing plan assignment requires students to apply class terms and
concepts to an agency of their choosing. Over the course of the semester, eight individual
chapters are assigned in detail, matching content from the text that guide students in their
marketing plans.

RA l84Intern Focus Group
SLO:1.2
SLO:1.6
SLO:6.3
SLO:6.4
SLO:8.4
SLO:8.6
SLO:9.1
SLO:9.3
SLO:9.4
SLO:11.1
SLO:11.2
SLO: 11.3

Focus groups were conduced in the fall of 2015 with students who had recently completed
their intern experiences. Students were asked a number of questions that focused on their
internship experience. A full report of intern responses were made available to faculty and
staff.



3.

A review of assessment data was encouraging as the assignments scheduled in the
SOAP results met the department benchmark threshold of 70Yo. More specifically , data
showed the following:

RA ss-Average student scores on both fall and spring exams met the 70% threshold
in relationship to these questions. The average of both courses on for assessment-based
items on the exam was7&Yo.

RA 135-Of the students enrolled in 135 during fall and spring semesters 3 did not
complete the course. The remaining 65 students scored an average of 81.8% on the
marketing plan assignment.

RA 184-The intern focus group is conducted in the fall when the largest group of
interns are enrolled. From this group the following

. Students were able to make connections between programs they created during their
internships and concepts and skills from class

. Students were able to identify examples of adaptation made for programs as a general
part of services

. Students made many connections from skills learned in classes and those they used
during their internships - themes included: Inclusion, Leadership, Teamwork

. Students recognized examples of ethical situations that occurred during their
internships and their abilities to practice professionalism

. Students reflected on their internship experience as steps-into becoming a professional
and beginning their careers

. Students struggled to articulate sustainability measures at respective agencies.

. Overall reflections on the department were positive

Of the three assignments/focus group used to measure the learning outcomes
designated in the department SOAP, students were successful in meeting department
benchmark of 70o/o. Additionally, focus groups provided useful insights into the current
department curriculum in preparing students to be effective in industry positions.
However, a full review of these results at the department retreat in October 2016 will
result in possible changes to assessment measures and possibility course curriculum.
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Faculty continue increased the amount of offerings in their individual emphasis
areas with at least two new relationships developed in CRYS, CREP, SEFM
and TR. Additionally, a training event for service learning partners was offered.

5) Increase alumni outreach
Studenlalumni networking event each spring continues to be offered in
partnership with majors club. Outstanding Alumni award continues to be given
annually. Faculty continue to be encouraged to connect with faculty when
traveling. Continue encouragement to faculty to utilize RA Facebook Fan page
to maintain and grow alumni connection.

Included are the RA 55 final exam, RA 135 marketing plan and grading rubric, and the RA
184 focus group questions.
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